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DESCRIPTION

Tim Gunter, CEO, IDI

T

At the event the video had a huge impact on folks.  Half 

the crowd was in tears, the other half was laughing… I 

thought it was great.  It did exactly what we wanted it 

to do.  You want to spend money where you going to 

get a result, and get some impact.  The film was so 

impactful that it really capped the evening.  We could 

have saved money and gone with a cheaper video and 

not gotten the results and not gotten the response.

Joey Reiman; Founder & CEO, BrightHouse
He captures the soul of the organization, the character 

of the organization and the character of the organiza-­

tion  actually determines its destiny.  If you can capture 

that on film, it’s priceless. That’s David’s secret: film-­

ing what’s in the heart of the organization and mirror-­

ing it back into the hearts of the people within the orga-­

nization, so that they’re transformed forever.



Joseph M. Field; founder, Board Chairman, Entercom Communications

David Lewis produced a powerful, gripping film about the 
Field Center at the University of Pennsylvania and its mis-­
sion to improve the lives of abused and neglected children. 
The production captured the essence of the Center’s 
approach, the people dedicated to achieving its mission and 
the children it is impacting. David’s production was done 
with great insight, clarity and emotional impact.

The	
  key	
  is	
  using	
  storytelling	
  skills	
  honed	
  at	
  news	
  programs	
  
like	
  60	
  Minutes,	
  20/20,	
  Frontline	
  and	
  CNN	
  Presents	
  to	
  get	
  
people	
  to	
  speak	
  from	
  the	
  heart.	
  	
  That	
  means	
  deep	
  

that	
  will	
  powerfully	
  bring	
  its	
  story	
  to	
  life

Scot Safon; EVP, Chief Marketing Officer, CNN

David Lewis’ films do a wonderful job of creating the 
kind of connection that somebody would feel is worth 
sharing with others. It takes a journalist to understand 
this and to do it effectively. Most films in this genre are 
eminently forgettable, and David’s are not. 

APPROACH



Corporate Commercials
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Recent	
  Clients

T
help	
  a	
  target	
  audience	
  focus	
  intensely	
  on	
  an	
  issue	
  or	
  

of	
  every	
  story,	
  whether	
  CEO’s	
  or	
  front-­‐line	
  employees,	
  

COMPANY	
  PROFILE

Mary Dugenske; Marketing & Communications Dir., East Lake Foundation
I don’t know if anyone has ever shared this, but your work has had an impact far 
beyond East Lake. One night, Warren Buffett was watching CNBC and happened 
to see your story. He wrote a note to Tom Cousins to say it was the only thing 
he’d seen in 60 years that worked -­-­ and that if we could use any more money for 
East Lake or anything similar, to just call.  Tom immediately called and arranged 
a visit with Warren.  Well, Warren committed to supporting the effort on the spot, 
and Julian Robertson (of Tiger Fund fame) joined in shortly afterward. The result 
of their collaboration is a new non-­profit which is now working on revitalization 
programs in six communities.



Martha Brooks; former CEO, Novelis; Director, Harley-­Davidson & Bombardier

Jane Robelot, former Anchor, CBS Morning News

David evokes a story that finds the core of what-­
ever it is he’s trying to film. Before you know it 
you’re caught  up in the feeling of the institution 
or the product and you go with it. David is able to 
cross boundaries and walk in other peoples shoes 
and socks in a way very few people can.

I’ve seen a lot of corporate videos, I’ve seen a lot of 
testimonials and a lot of really good capital cam-­
paign videos. None of it compares to what David 
Lewis puts together. None.  The impact is really 
huge, because maybe you weren’t connected before 
you saw the film, and afterward, you are forever.  
You can’t watch, and not care about what he’s talk-­
ing about.


